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I am a qualified PR practitioner with 15 years specialist experience in housebuilding, 

development and construction together with additional work in live events and 

publishing. Based in Leicestershire, I am well-connected and have worked with clients across 

the Midlands and London in both agency and in-house roles. My work for CEO, director and 

senior level property professionals has been featured in print, digital, broadcast and social 

media, representing more than 90 different platforms. My skill set is highly transferable to any 

genre of business or industry.

In addition to my editorial capabilities, I am also highly accomplished in the creation of bespoke 

award submissions for individuals, projects and companies. I have achieved success in national 

and regional competitions, earning clients prestigious recognition and repute. 

I am known as an approachable and friendly consultant with the confidence to become an 

integral part of your communications team. I work creatively and imaginatively, to deadline, 

providing PR and communications content to enhance your profile, win business and attract 

new talent. I am CIPR accredited, having completed my professional diploma in 2007.

ABOUT ME. MY SERVICES.

Public Relations.

• Campaign planning & management 

• Editorial content e.g. news releases, case studies, feature articles, expert comments 

• Editorial placement e.g. in print, online, social media

• Ensuring a productive relationship with relevant journalists

• Interview & public speaking opportunities 

• Media point of contact/communications spokesperson

• Consultation & advice for external or internal communications

• Activity report for monitoring & evaluation

Award Submissions.

• Identification of relevant opportunities

• Bespoke submission to satisfy criteria & meet deadline

• Shortlist support & promotion (if applicable)

• Finalist/winner support, promotion & branding (if applicable)

Copywriting.

• Website & blogs

• Professional personal profiles

• Company intranet

• Brochures/presentation documents 

Proofreading.

• Client-facing documents e.g. tenders, proposals, reports

• Internal documents e.g. company handbooks, memos, newsletters

• Any of the above (point 3)

Bespoke Projects.

• Staff/client magazines/newsletters

• Yearbooks/annual reports

• Event management e.g. for product launch, business anniversary/milestone



MY CAREER. SAMPLE AWARDS.

Having graduated from the University of Leicester in 2005 with a BA (Hons) in Communications 

& Media, I joined the graduate programme at AVA PR. I remained with the consultancy for 13 

years, eventually becoming associate director. My work at AVA encompassed full client account 

management, creating national and regional PR campaigns (all media platforms), award 

submissions, magazines, websites, event/product launches, video production, media planning 

and buying, business branding and marketing support.

I sat on the FBE East Midlands regional committee for five years from 2006-2011, and was also 

the editor of the organisation’s quarterly member magazine. This required co-ordination and 

creation of content from FBE’s 15 national branches.

In 2018, I was approached to join rg+p, a multi-disciplinary design practice, to lead the business’ 

communications and marketing function, elevate profile and achieve growth specifically in 

London and Birmingham. One of the highlights from this role was consolidating the practice’s 

position within the AJ100, an industry acclaimed list of the top 100 practices in the UK. The 

global Covid-19 pandemic forced this role to end but marked the beginning for Roar PR. 

Below represents a selection of some of the awards I have worked on during my career and the 
corresponding results:

National Award Submissions.

What House Awards      winner

Housebuilder Awards     winner (two companies)

National Housing Awards    finalist

Construction News Awards    finalist (two companies)

National Apprenticeship Awards    finalist, winner (two companies)

AJ100      ranking, finalist (two consecutive years)

Building Top 150 Consultants    ranking

Event Production Awards    winner

Regional Award Submissions.

RICS East Midlands Awards    winner

Insider Midlands Residential Property Awards   finalist, winner (two companies) 

Leicester Mercury Business Awards   finalist, winner (four companies)

ProCon Leicestershire Awards    finalist (two companies) 

Greater Lincolnshire Property & Construction Awards  winner



SAMPLE PR.

The latest ONS report 
states that 18.2% of   
the UK’s population is 

over 65 with this figure 
increasing annually. Today’s 
‘older’ generation are those of  
the 1950s/1960s baby boom; 
characterised as liberal and 
sociable yet opinionated about 
the quality of  available 
accommodation. Or to put it 
another way, older people are 
getting younger. They’re more 
active, more technologically 
familiar, more engaged with  
the local community and  
often heavily influenced by 
younger generations, 
particularly grandchildren. 
With this in mind, the way 
we design schemes for this 
generation is evolving. Firstly 
the nature of  the space itself; 

rg+p is a long established, award-winning multi-disciplinary practice with offices in Leicester and London. 
Together with architectural design, rg+p also specialise in quantity surveying, planning consultancy, 
landscape architecture, project management and partnership facilitation. The company works throughout  
the UK and is dedicated to providing quality and sustainability within the built environment. Rob Woolston 
is the director of rg+p and has over 20 years’ experience designing residential housing schemes for 
homeowners at all stages of life. Here, he outlines his top six considerations for retirement living.

Creating Communities 
Designing Retirement Living 
By Rob Woolston
Director, rg+p

Above: The award-winning Wolsey building, Leicester involved the conversion  
of a former hosiery factory into 103 Extra Care and affordable homes

ROB WOOLSTON
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rg+p has regenerated a disused, brownfield 

site in Hemel Hempstead, Hertfordshire into 

a striking new housing development with 

ground floor business centre.

 

Comprising of 79 apartments, parking and 

two roof gardens, the £10.5m scheme also 

includes the 5,700 sq ft Kylna Business 

Centre, which is home to eight businesses.

Located on a prominent gateway within the 

Maylands regeneration area, Kylna Court 

features an ambitious architectural design, 

which varies in height between four and 

seven storeys and incorporates a distinctive 

corten steel façade. 

The Maylands area of Hemel Hempstead, 

although predominantly industrial, had 

been earmarked for regeneration including 

residential and leisure facilities. The site sits 

within the Maylands Masterplan and Heart of 

Maylands Development Brief and was identified 

as viable for a flagship new scheme especially 

focused on the provision of affordable housing. 

Dacorum Borough Council wanted rg+p to 

create a development that would provide a 

strong sense of place; a vibrant frontage to 

enhance the existing street scene; and act as 

a catalyst for the creation of further business, 

homes and social amenities. A striking design 

was encouraged by the planning department, 

a brief that rg+p endeavoured to achieve. 

Kylna Court is situated on a dominant corner 

in the town so the design approach was to 

create a landmark for this junction. On the 

corner of the site between Wood Lane End 

and Maylands Avenue, the massing responds 

to the building opposite in terms of height and 

scale in order to offer a counterbalance. 

The internal and external layouts at Kylna 

Court are deliberately arranged and 

orientated to encourage connectivity, natural 

surveillance and free-flowing movement yet 

with clear distinction between private, public 

and amenity space.

Maximising daylight was a key consideration 

so large areas of glazing were incorporated 

into the design. The 79 apartments are split 

evenly between one and two bedroom 

apartments, including five to wheelchair 

standard, and all are available for social rent.

To create a striking external appearance, the 

material palette follows a modern, industrial 

approach, mirroring the local warehouses. 

Corten steel is the primary material, and was 

chosen for its robust characteristics, meaning 

it requires low maintenance and will not affect 

the long-term performance of Kylna Court.

In addition, it has a changing character over 

time, which develops to form a patina and can 

take up to ten years to mature. Corten was 

KYLNA COURT
by rg+p

Kylna Court
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year ahead

14  housebuilder february 2020

F  or the first time in around three years, the UK 
is witnessing – dare we say it – something 
approximating certainty in the political 

world. December’s general election returned a 
comfortable Conservative majority. At the time of 
going to press, the country was poised to leave the 
European Union after two false starts in 2019.

So, as 2020 debuts, it seems the housebuilding 
industry finally knows one path of travel. And it knows 
its government – pro-housing with many initiatives, 
some of which are familiar, others yet to be fleshed out 
and fully understood. Now less distracted, ministers are 
likely to be paying greater attention to housebuilders.

As in recent years, Housebuilder has asked a group 
of experts, housebuilders, industry bodies and 
commentators to offer their predictions, hopes and fears 
for the next 12 months. Some enter the new decade 
feeling positive for the reasons described above, and 
their corresponding effect on the market. Others convey 
concern (and other emotions) for what lies ahead 
elsewhere: a new homes ombudsman against a long 
running backdrop of quality and customer issues, and 
changes to Building Regulations surrounding fire safety. 
Then there is Help to Buy’s altered shape from next year. 

There is still much to challenge and engage the 
industry in 2020, also in design and planning. But 
one issue that has reasserted itself over the past 12 
months is the environment. Its visibility has increased 
so rapidly that is now a – if not the – key matter for 
housebuilders this year and beyond. 

Writing in this issue, Stewart Baseley, HBF’s executive 
chairman, neatly sums up the year ahead: “We can expect 
2020 to be an exceptionally busy and fast-paced year.”

POSITIVITY
The year 2020 spells hope for a number of 
housebuilders, including Stewart Lynes, Miller Homes’ 
chief operating officer. “We are optimistic about the 
year ahead and now that there is a degree of certainty 
in government and we know that Brexit will happen in 
some shape or form, we hope to see an improvement 
in consumer confidence.”

Among others, the bosses of William Davis Homes 
and Inland Homes have already noted a difference 
in sales activity. William Davis’ md Guy Higgins says: 
“With a bit more certainty, new year indicators show 
that things are moving forward. People who deferred 
house purchases are coming out of the woodwork.”

Stephen Wicks, Inland’s ceo, has observed “a pickup 
in sales rates” since Christmas. Meanwhile, 
Andrew Brooks, md of Bewley Homes, 
expects an increased use of Help to 
Buy this year “as its completion 
deadline grows closer and 
with the market unsure of 
what will follow this popular 
and beneficial scheme”. 
(More on this later).

Offering a market forecast 
for the first six months of 2020, 
Matt Fleming, residential property 
consultant to Aylesworth Fleming, says: 
“I believe that the first six months of the year will 
show an increase in average prices in the UK of between 
1% and 2%, according to the Nationwide index.”

POLICIES
Continuing the theme of recent years, HBF’s Stewart 
Baseley says that in 2020 the “government’s focus on 
housing and home ownership as a domestic policy 
priority will continue”. 

With the Conservatives’ clear majority, Matthew 
Pratt, Redrow’s chief operating officer, hopes this 
year marks the end of a constant stream of different 
housing ministers. “We’re hopeful that, in turn, this 
will speed up the delivery of housing policies.”

As we enter a new decade, 
and with a sense of clarity not 
seen for years, Suzie Mayes 
gauges the industry’s hopes 
and predictions for 2020. What 
hurdles and opportunities lie 
ahead for housebuilding?

“We are optimistic  
about the year ahead and  

now that there is a degree of certainty  
in government, we hope to see an improvement 
in consumer confidence” – Stewart Lynes,  
chief operating officer, Miller Homes 

Housebuilders are expecting the Budget, scheduled 
for March 11, to afford some policy clarity. Like others 
Housebuilder spoke to, Miller’s Stewart Lynes wants 
measures here to include “a root and branch review” of 
stamp duty. 

Representing the market’s prime end, Tim Banks, ceo 
of Octagon Developments, cautions: “If [stamp duty] is 
going up for certain categories of buyers, like overseas 
purchasers, this certainly would affect the premium 
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feature

Natalie Trice looks at how 
an innovative campus, fi rst-
class facilities and technology-
rich learning spaces help 
a� ract new students, both 
from home and abroad

&Build it
they will
come

and we’ve undertaken mentoring, offered 

work experience placements and hosted 

design crits and charettes to give the next 

generation opportunities to learn about the 

industry and what they can expect working in 

a busy practice.  

How do you feel the architectural education 

system has changed in recent years?

One of the most significant changes has been 

the introduction of the RIBA apprenticeship 

scheme, which has really opened up the 

industry. The traditional academic route and its 

associated costs can be quite prohibitive but 

apprenticeships challenge that and the 

profession is now more inclusive of those with 
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Interview Grant Giblett

rg+p is an award-winning, multi-disciplinary 

design practice with a reputation for 

thoughtful, sustainable and striking design. 

With studios in London, Birmingham and 

Leicester and work throughout the UK 

across a variety of sectors, the firm’s core 

disciplines include architecture and interior 

design; place making and urbanism; project 

management and cost consultancy.

Grant Giblett joined rg+p’s board of directors 

in June. With responsibility for the AJ100 

practice’s London studio, Grant has grown his 

team from two to 18, representing specialists 

in architecture, master planning and urban 

design. To accommodate this growth, rg+p is 

relocating to new premises in central London 

later this year. Here, Grant traces through his 

creative past to outline the approach he 

takes to architecture, problem solving. 

What is your earliest memory  

of design and architecture?

I don’t really remember a definitive point 

where I decided architecture was the right 

career for me; it developed more organically. 

I’ve always been creative so I suppose when 

choosing my options for GCSE and A levels 

there was a natural bias towards art and 

design that ultimately led me to architecture.

 

Where did you study?

I completed both my bachelor’s and master’s 

degrees at the University of Nottingham and 

rg+p still has strong links with the school of 

architecture as some of our part I and part II 

trainees study there. Partnering with higher 

education establishments is a priority for rg+p 

I admire 
architecture and 

design that is 
considered and 

well thought out, 
often providing an 
innovative solution 

to a problem."

“

This month Grant Giblett 
discusses his determination 
to find innovative solutions to 
architectural problems and his 
aspirations for his new role as 
Director at rg+p

GRANT
GIBLETT

different skillsets. Apprenticeships offer access 

to professional life, and give a solid and 

practical grounding and we’re pleased to have 

apprentices already working in our studios. 

What kind of architect did you aspire to be?

My desire to be an architect has never been 

about making a statement or self-promotion; 

instead I aim to imagine and deliver quality 

products that suit context and benefit 

communities. There’s a lot of problem solving 

with the role, you need to be considerate yet 

persistent and not be afraid to rise to a 

challenge or ask questions. 

Who are your design/ 

architecture inspirations?

I’m not drawn to any specific individuals or 

practices; my inspiration comes from many 

sources. I admire architecture and design that 

is considered and well thought out, often 

providing an innovative solution to a problem. 

What does rg+p represent  

as an architecture firm?

rg+p isn’t just an architectural firm. The practice 

is multi-disciplinary, meaning we have experts 

in interior design, urbanism, masterplanning, 

project management, cost consultancy, etc 

and this is one of our key differentials; we offer 

a more collaborative and open approach.  
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GRAND
DESIGN
One of our core principles is to take a
collaborative approach to design, so we
don’t just look at the finished product but the
surrounding environment, its connectivity
and how we can create both a sense of
space and character. Placemaking is critical. 

To achieve this requires professionals with
not just the technical capabilities and
knowledge to produce creative developments
but those with an understanding of the
housebuilding industry and the wider attributes
of human behaviour. 

For instance, whether we’re designing family
homes, first-time buyer properties, student
accommodation or retirement living, the
common denominator is the way in which
people want to live. People want to spend time
in high-quality, flexible environments, often
following open-plan, contemporary, loft-style
living or the feel of a boutique hotel. They want
a sense of community and belonging, they
want consideration to be given to environment,
conservation and heritage and they want
homes that are fit for purpose with longevity. 

All these considerations affect how we, 
as architects, planners, land experts and 
urban designers, devise and visualise new
developments, so having an appreciation,
awareness and empathy from the outset is

hugely beneficial. An ability to be innovative
and unafraid to challenge convention is also
advantageous. 

Schemes are no longer one-dimensional; by
this I mean the trend for people to move every
few years has waned and, instead, there’s a
demand for long-term, lifetime homes. This
means that housebuilders should evaluate 
their house types more regularly. Do they 
stack up in terms of efficiency? Appearance?
Maintenance? Is there enough inbuilt flexibility
in the layout to cater for different life or 
age experience? We look to our designers 
to pose these questions and develop 
long-term strategies.

Naturally, for these types of roles we look 
to recruit professionals with decades of
industry experience and postgraduate
education or equivalent. However, alongside
this, our approach focuses on apprentices and
graduates. Training and mentoring the next
generation is invaluable to us and we’ve spent
a great deal of time and energy forging links
with universities, schools and colleges as well
as professional bodies such as RTPI (Royal
Town Planning Institute), RIBA (Royal Institute
of British Architects), RICS (Royal Institution of
Chartered Surveyors) and CIOB (Chartered
Institute of Building) and networking groups

that encourage
opportunities for
young people.
We also strongly
advocate
apprenticeships,
and currently
have trainees in
HR and business
administration.

We’re also
working
alongside the
Schools of
Architecture at 
De Montfort

University and Nottingham 
Trent University to provide mentoring, guest
lecturing and opportunities for architectural
undergraduates to have their requisite time in
industry, which is essential to supplement their
academic studies. This process also helps us
identify those with the attributes we feel align
with our practice’s ethos: high achievers,
award winners, those who can problem solve
and have a real appetite for learning. 

Through engagement at these early stages,
even including school work experience
placements, we’re able to showcase the
involvement of different disciplines and enable
young people to gain a better understanding 
of the full housebuilding design process. We
believe this philosophy is an excellent method
of growing people into the business and
facilitating clear career progression. 

The combination of these different levels 
of expertise has undoubtedly resulted in our
business growth, and I’m particularly proud of
the fresh, vibrant contributions young people
make. Working alongside such a diverse and
multidisciplinary team ensures our contribution
to the UK’s housebuilding industry remains
innovative, sustainable and evolves instinctively
alongside trends. It ensures we think holistically
to create communities and neighbourhoods
with lasting design legacies.

Established since 1979, rg+p has extensive
experience in the residential housing market and
works with many of the UK’s premier housebuilders
including Berkeley Group, Countryside Properties,
Galliford Try, Godwin Developments, Kier Living,
McCarthy & Stone, Redrow, St Modwen and Taylor
Wimpey from its offices in London and Leicester. 

How do various design disciplines fit together when
planning a residential development? James Badley,
architectural and HR director of rg+p explains

Isometric view of an apartment
as imagined by rg+p’s 3D

visualisation team
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RECOMMENDATIONS. 

I have worked with Natalie for nearly 9 years where she has supported me on various events, 

marketing projects, PR campaigns and award nominations.  Natalie brings with her a personable 

and highly professional attitude which people instantly warm to and she knows how to get the 

best out of you and your business ensuring great results are always achieved.

Alex Bennett, director, 

M-EC Consulting Development Engineers

I have known Natalie for a number of years across two separate communications roles and 

always found her to be very professional, diligent and responsive to our requirements. On the 

phone, via email and face-to-face, Natalie is an engaging communicator and helped us on many 

occasions with well-written, insightful contributions, delivered to specification and deadline.

Jonathan Cole, editor, 

PHPI & senior journalist, Hamerville Media Group

I’ve worked with Nat for over a decade now, and she’s always proved invaluable in helping to 

source stories, quotes, reaction and photos across a host of different stories and features. She’s 

friendly, punctual, accurate and - most importantly - understands what journalists want, first 

time. I’d wholly recommend Nat to any company looking to heighten their profile in the East 

Midlands – and beyond.

Sam Metcalf, editor, 

The Business Desk

Since our first contact a few years ago, it has been a pleasure to work with Natalie. She is extremely 
knowledgeable, personable, good-humoured and patient, helping provide information and 
introductions on a wide range of articles and often going the ‘extra mile’ to meet deadline and 
offer something more than just the basics. She is a great asset for any marketing or PR team and 
I would recommend you have the benefit of her expertise.
Keith Osborne, editor, 
What House?

Natalie worked with William Davis Homes for 13 years where she was responsible for many PR 
activities including press releases, events and press enquiries. In all these (and many other tasks) 
she always produced work of a very high quality. One of Natalie’s specific tasks was production 
of our in-house magazine which she was instrumental in re-designing and re-launching. This 
publication was a very important part of our communications strategy and Natalie understood 
and interpreted the brief extremely well. Natalie is thoroughly professional, trustworthy and 
always able to give sound advice; she would make a great addition to any journalistic or PR team
Guy Higgins, managing director, 
William Davis Homes 

“I have worked with Natalie for over eight years and can honestly say that she is one of the nicest 
people to work with. Natalie has hired me on numerous occasions to photograph PR projects 
for her clients. I’m always impressed with how she uses the images and how much coverage 
she gets. I see my images pop up all over the place which is testament to the fantastic PR work 
Natalie does. If you need to get your message out there then Natalie is the person to work with.”
Gary Summers, owner, 
SMD photography



WORKING TOGETHER.

My work is entirely flexible around your business’ needs and budget. I work as an extension 

of your existing communications or marketing team, providing support for a few hours a 

week, couple of days a month or on a project by project basis as and when you need an 

extra pair of hands! For longer term arrangements, a package of activities is agreed to 

ensure continuity.

My rates are competitive and include different variations for volume and type of activity, 

meaning they can be tailored to suit all budgets. For any additional work, quotes are provided 

upfront and invoices are issued monthly at the end of the month. 

Let’s talk!
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